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OVERVIEW
Starting in 2022, we have a new Institute that we support – the Research Institute! In the past, research has been supported one-off by related service lines (so cancer research within cancer, diabetes research within diabetes, etc.) but we will now have an overarching governing structure to oversee research across AH.

The Institute structure will help us better focus on recruiting participants, which is our main goal. By recruiting more participants and proving we can run the smaller/mid-level studies, we are then able to get involved in the bigger, ground-breaking studies, which can open a lot of doors for AH.

We will be having about $100K+ paid media driving to this LP in 2022, which includes both Display and Paid Search. Once we get the LP live, we will likely turn on those ‘always-on’ efforts. There will also be a push in April/May around recruitment across even more marketing channels. Those will all drive to this page as well.

Again, the goal of this LP is to drive participants for our active studies, which are across a variety of different focuses (cardiac, cancer, diabetes, etc.).

Key Messages
The AdventHealth Research Institute conducts hundreds of clinical trials and studies each year to improve healthcare and find cures for a wide range of diseases. Our vision is to expedite groundbreaking and globally recognized whole-person health care research that leverages the scale and diversity of our population to improve the health and wholeness of our communities. 

Our research is primarily conducted through 13 different therapeutically specialized research teams across AdventHealth: 
· Cancer 
· Cardiovascular 
· Critical Care 
· Digestive Health and Surgery 
· Infectious Disease 
· Genomics 
· Neuroscience 
· Orthopedics 
· Pediatrics 
· Pharmacy/Investigational Drugs 
· Translational Research Institute 
· Transplant 
· Whole-Person

Look and Feel
· We would like to mirror 21-RSRCH-13316 (Research Volunteer Campaign) since those efforts will be driving directly to this LP.

Project Timeline
We would like to launch April 1

Campaign Timeline
We would like to launch paid search April 1 and then additional campaign elements in April/May.

Key Differentiators
· 550+ active studies 
· 330+ investigators
· 250+ research employees
· 330+ research publications

Target Audience
· General public within tri-county, 30-65 years old, possibly with an existing condition 
(diabetes, obesity, cancer, cardiovascular disease, etc.) or looking to give back to the community

Target DMAs
· CFDS, may expand as the Research Institute expands but that would be later

Competition
· Others in CFL recruiting participants including LabCorp, UCF, Headlands Research, Research Institute of Orlando, PPD, Orlando Health

Desired Channels (included in 21-RSRCH-13316)
· Print
· DM 
· Banner Ads
· Social Ads
· Image Options
· Rack Card
· Flyer
· Poster
· Pop-up banner
· Email and welcome text copy (opt-in)


ALL NEW PAGES SHOULD HAVE THE SAME ELEMENTS
The following outlines the necessary elements within each module on the page. 
Buttons/clicks indicated where applicable for CRM team reference.

Section 1: Sticky Header
· AH Logo
· Phone Number (click to call) 
· Join the Research Registry [Can definitely be reworded](Button click to fill our form)

Section 2: Hero Banner
· Static Hero image 
· Headline/subhead
· Join the Research Registry button 

Section 3: Featured Studies
· Pull top 2-3 studies currently happening with a small blurb. Likely would want to highlight DAVOS and MOTRPAC.
· MOTRPAC: https://www.adventhealthresearchinstitute.com/clinical-trials/motrpac-molecular-transducers-physical-activity-consortium
· DAVOS: https://www.adventhealthresearchinstitute.com/davos-study 

Section 4: Video Pod 
· Animated Videos showing impact of participating in research and what happens during a research study

Section 5: About the AdventHealth Research Institute  
The AdventHealth Research Institute conducts hundreds of clinical trials and studies each year to improve healthcare and find cures for a wide range of diseases. Our vision is to expedite groundbreaking and globally recognized whole-person health care research that leverages the scale and diversity of our population to improve the health and wholeness of our communities. 

Our research is primarily conducted through 13 different therapeutically specialized research teams across AdventHealth: 
· Cancer 
· Cardiovascular 
· Critical Care 
· Digestive Health and Surgery 
· Infectious Disease 
· Genomics 
· Neuroscience 
· Orthopedics 
· Pediatrics 
· Pharmacy/Investigational Drugs 
· Translational Research Institute 
· Transplant 
· Whole-Person

By the Numbers (infographic)
· 550+ active studies 
· 330+ investigators
· 250+ research employees
· 330+ research publications

Section 6: FAQ Accordion
· What is a research study?
· A research study is an organized activity to learn more about a problem or answer questions. Many different kinds of studies are conducted. For example, a study may test if a product, such as a drug or equipment, is safe and effective. A study may be done to find out what education practices work best. A study may use a survey or an interview to understand needs, problems, or feelings people have about an important topic. A study may be done to determine the best way to treat or prevent an illness. 
· Why volunteer for a study?
· There are many reasons to take part in research. You may want to: 
· Help scientists find out more about how the human body and mind work
· Help other people or honor a loved one
· Help find a cure for an illness
If you decide to take part in a research study, you do so as a VOLUNTEER. That means YOU decide whether or not you will take part. If you choose to do so, you have many important rights. 
· Are there benefits to being in a research study?
· There may or may not be a direct benefit to you if you take part in a research study. You may get better as a result of your taking part in the study, you may stay the same, or you may even get worse. No one can predict the outcome of a research study or how it might affect you. The study may not help you personally, but your taking part may result in information that helps others in the future. 
· Are there risks or side effects in a research study?
· Sometimes research procedures may cause discomfort and side effects. The questions being asked could make you uncomfortable. The risks and side effects of the research may not be known completely when you start the study. The research staff will discuss with you known possible risks so you can decide if you want to volunteer. If you do volunteer, the research staff will tell you about any new risks that they learn about during the study for as long as you take part in the study. 
· How am I protected?
· AAHRPP promotes research excellence by offering accreditation to organizations that commit to high standards for research ethics and safety. Our AAHRPP accreditation provides an added assurance of quality for research participants and partners. As an AAHRPP-accredited organization, we build protections for research participants into every study we conduct. In addition to complying with government regulations for research involving people, we go a step above and beyond by meeting all AAHRPP accreditation requirements, which are considered the worldwide gold standard.
We value research participants and put your well-being first. For more information, go to www.AAHRPP.org
· What is an IRB?
· The Institutional Review Board (IRB) is a group of people such as scientists, non-scientists, and people from the local community who ensure that human research is ethical. 
The IRB serves to protect your rights and your welfare before and during the research study. For example, the IRB makes sure that any risks in the research study are as small as possible. The IRB does not make a decision for you. The IRB decides, when approving research studies, that it is reasonable to ask people whether they want to be involved in it. The IRB also reviews each study while it is going on to make sure volunteers are protected. 
· Will I be compensated?
· Compensation may be available for participants who qualify, but this varies by study and can be confirmed with your study team.
Section 6: Contact Us
· Join the Research Registry

Section 7: Footer
· AH logo
· Social icons
· Disclaimers





Form Strategy and Content Information
[bookmark: _GoBack]Listing the number of forms, strategy, functionality, routing, and thank you messaging, etc.


Formstack Form Strategy
To match you with the research studies most relevant to you, please fill out as much of this form as possible.
· First Name
· Last Name
· Date of Birth
· Gender (optional)
· Phone Number
· Email
· Street Address
· City
· State
· Zip
· Height (optional)
· Weight (optional)
· Research Areas That Interest You: (optional, checkboxes)
· Cancer
· Cardiovascular Care
· Diabetes
· Digestive Health and Surgery
· Exercise
· Genomics
· Healthy Aging
· Neuroscience
· Orthopedics
· Transplant
· Preferred Method of Contact (optional)
· Best Time to Reach You (optional)
· <check box> Yes, I authorize AdventHealth to send me information about the latest Clinical Trials and Research Studies via text message at my mobile phone number using an automatic telephone dialing system or device, or any other computer assisted technology as applicable. I understand that standard message and data rates may apply.
· <check box> Yes, I authorize AdventHealth to send me information about the latest Clinical Trials and Research Studies via phone, email and direct mail.
· <check box> Our usual opt-in language for AH consumer emails (NOC, etc.)


Formstack Form Content
· HL: Request an Appointment
· Copy: Thank you for taking the next step with AdventHealth. Please enter your contact information below. Our care coordinators are standing by and will reply to your request within 48 hours.
· Form Fields:
· First Name (single line open field)
· Last Name (single line open field)
· Email (single line open field)
· Date of Birth (date selector)
· Phone (single line open field)
· Zip (single line open field)
· Comments (multiple lines open field, not required)
· Form Destination: Call Center

Formstack Form Thank You Modal Content
· Thank You!
· Thank you for taking the next step with AdventHealth. Our team has received your request and will reply within 48 hours.

Phone Script
· Agent goal with caller is to find a surgeon
· There are no specific names to references
· Main talking points include:
· From minimally invasive procedures to complex surgery, AdventHealth is leading the way to reimagine surgical care. 
· Backed by national awards and accreditations, our specialists use the latest innovations, like robotic surgical systems, that mean less pain, less scarring, and a quicker recovery – so you can feel whole and get back to the life you love. 


